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I.  Introduction

Visiting friends and relatives (VFR) is one of the
major travel motivations for current international
tourism, accounting for more than 25% of the market
(UNWTO, 2019). In tourism literature, VFR travel has
been studied as an important market segment for several
decades (e.g., Jackson, 1990; Munoz, Griffin, &
Humbracht, 2017). It is also seen as an important market
for a destination’s recovery process after crises or
natural disasters (Backer & Ritchie, 2017). While holiday
tourists’ destination selections are largely influenced by
crises and natural disasters, VFR travellers (VFRs) may
be a more stable segment who return to the destination
in a shorter time period (Backer & Ritchie, 2017). This
paper explores the roles of friends and relatives as travel
information providers and the effectiveness of
encouraging VFR travel to aid destination’s recovery
marketing strategies. Future research opportunities on
this topic in the post-pandemic period, especially the

Japanese inbound market, will also be discussed.

II. The concept of VER travel

Definitions and concepts of VFR travel have been
discussed in many studies (e.g., Munoz et al., 2017).
Among them, Backer’s (2012) definitional model using
the purpose of travel and types of accommodation

(Table 1) has been used extensively (Munoz et al., 2017).

Table 1. VFR definitional model

Accommodation: Accommodation:
Friends and Commercial
relatives
Purpose of Visit:
Pure VFRs Commercial VFRs
VFR
Purpose of Visit:
Exploiting VFRs Non-VFRs
Non-VFR

Source: Backer (2012).

Although Backer’s contributions to VFR research
have been substantial, the model has been criticised as
an insufficient depiction of the actual size of the VFR
market (Munoz et al.,, 2017). Furthermore, Kashiwagi,
Nagai, and Furutani (2020) found that some travellers
who were not categorised as VFRs in Backer’s model
chose overseas destinations due to the presence of their

friends or relatives.

III. Friends and relatives as information providers

Literature on tourist behaviour shows that

information from friends and relatives is often regarded
as reliable (Murphy, Mascardo, & Benckendorff, 2007).
Kashiwagi et al. (2020) found that some non-VFRs
sought travel information from friends and relatives
living at their destinations.

planned overseas

Information from friends and relatives played a key role

. Research Proceedings of Japan Society for Tourism Studies, 2020
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in past recovering marketing strategies (Backer & Ritchie,
2017; Ramachandran, 2006). For example, the UK-OK
campaign in the UK in 2002 encouraged residents to
invite their friends and relatives living abroad to the UK
as part of a process recovering from the aftermath of foot
and mouth disease and the September 11 terrorist attack
(Ramachandran, 2006). The Great Kiwi Invite campaign
by Tourism New Zealand also took this approach after
the swine flu pandemic and the 2009 financial crisis
(New Zealand Government, 2009). These examples
suggest that VFR travellers have a significant potential
to contribute to a destination’s crisis and disaster

recovery.

IV. Future research directions

As with other countries, Japan’s inbound tourism
has been enormously affected by the spread of the novel
coronavirus (COVID-19). In March 2020, the number of
inbound travellers to Japan declined 93.0% from the
previous year (JNTO, 2020). Because of this social
change, scholars expect tourists” future behaviour to be
quite different (Hall, Scott, & Gossling, 2020). As
discussed, information from friends and relatives is seen
as reliable; thus, residents in Japan may play an
important role in providing information to their
overseas peers to help recover inbound tourism in the
post-pandemic period. The number of foreign nationals
living in Japan, including international students, has
increased in recent years. It is now normal for many
Japanese to have overseas friends with whom they are
connected through social media. This shows that the
country has a large number of people who can provide
real-time information for

accurate and many

destinations.  Although marketing strategies of

destination management organisations have been
widely discussed (e.g., Arai, 2017), the role of residents
as information providers may have been overlooked.
Therefore, this paper suggests that residents in Japan,
including Japanese and foreign nationals, require further
investigation as they have the potential to contribute to
recovering Japanese inbound tourism. Through this, the
effectiveness of encouraging VFR travel during the

post-pandemic period will be further understood.
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About the Journey of Foreigner Karate Enthusiasts in Okinawa:
Focusing on the Analysis of the Research Conducted in Okinawa
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I. Eraic SEHIT20194E10 41T, IR TS CREMOMNELAZE T
BOE ORI BT BRSO B THY . £ L BIFFIATORBURE 2 R E LT o1, B8
T, [EHOH) 2705 2 LITRED LT R &% L msElE (Depth interview) 2F7AFHAHIET
I DRHAiEDS 8 5 (Cynarski, 2012) . FHEH b, FP. EHFLEFBIR L BT HCLEFA
(2007) IZ KAUE, ZEFIHEOH - HHBICITZEFOE R MBI LT, FTo, ZREME R H2EFRME, 22
17 - BOLHB TN D AME N EFRAFFIIR o fET 70 FHMEE, “FALE (RS v Xy a v 7)) | DOJOs—
WV, RBREDEICEB T A D OEISITEHTE N L DT (8T —< D A=) EZ B3N, BIFEORET 28122
b ZORFEW DR KRE WV EFRRT 5, F72, L7z WIEMHRIRT, 0TS (il —h L iRdTaett)
ZOKAT FHIMAMEANZEFELFFRRIT) (3R ZEFO OBIRFE AL, BHOKE, EFEHREBICLEHE
FRBRCIE7 < L e 7230k X R A AIRRC A S T YN
WD T, B2 ~OBINE RO b F2 TE
56D TH 2 (P, 2019),
AR=VJF (2019) 1%, BHPSMEAZE FEAFHRATIE
FRRIZ & o THIT e Bl m v 2 272 B FTREME & R D C
WDHHR, RIMPT D =— R E o fiffTa T
BAEROSe NBREEHE 72 E IS ETEA % OFETE L BT T
%o Filz, MHHR (2019a) (T XAV, 20164 B IR M1 hEZE BB O
SHCIIT D TZEFRIEOH - i) OFBmFIT34% L K
<V L C0ITAREE RS, - A O DZEFEAFFRIT M1 X 5o, Bz Fa0E. — B eEntE T
6, 453\ & RTEDTR AT e MRBITE 22Ty — ) X0 | LEFREH OB
BHMRNEFRAFEFE L, WOORTEET  mpomie T +—n A Ll TEFSHRIGT) 0
D12 DIZZ DFATIEREDFHE AR T 2 MR D 5 & JE BRI DR S . 7 L CAR ORI 1385 <
bihs, Ll sihsHE N2 FELGFITO rTREM & 55,
RN DD DD, T DFATIRED R A B 5 H
UFBFgEi T in o T, fEo Ty AR CIRIIHANEAZET I. FWERR
B FHAT ORI OV TELT S, L RHIRSME AN ZE R R AT GERAT O
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R - RO AR EE XD, SHIT, ZOET
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ARHETIL, FHMIMENZE FRAFFIRAT OREFHEA 1
BT LTz, FIMMNENZE R FIATIZ M7 A v
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FIZT 4+ — I A LTHER R IRIT Ch D, £ LT, HTEH
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W, o T, ARITEEBDLO T Th oo v
7 —DHHE5E L) bRMINENZE R FIRATO
D RERERBLTNET,

BEIR

MR (2019a) TIPHBZEFRIRELE Y g v o— <y

7

TPV (2019b)  TSPpk 30 4R WiBZEFRNE L ¥ —
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AR—=YFF (2019) TEEY — U X ADORHHIZ DT

EE IR (2007)  THEBSH 37 7 > FEdh & LTo%E
FARHZEF ORFOMIMME-] AR FAE 13 &
39-52.

HRRIR (2018)  T3fRk 30 AR AL E A B LR A

) BABITER 20204F5 A 12 H,

https://www. pref. okinawa. jp/site/bunka—

sports/kankoseisaku/kikaku/report/inbound_survey_r

eport/documents/h30_report_main_by_air_1001. pdf
Cynarski W.J. (2012). Travel for the study of
“IDO MOVEMENT FOR CULTURE. Journal
of Martial Arts Anthropology” , Vol. 12, no. 1
(2012), pp. 11-19.

martial arts.
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The Development of “Community-based” Yokai Tourism:

Focusing on Yamashiro Town, Tokushima Prefecture
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Graduate School of International Cultural Studies, TohokuUniversity
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I. Introduction

As of May 2020, there are three AKars

heritage areas (kai heritage refers to heritage
relating to mystery) in Japan, namely Sakaiminato
(Tottori Pref.), Yamashiro (Tokushima Pref.), and
Tono (Iwate Pref.). These areas were designated in
2007, 2008, and 2010 respectively.

Sakaiminato is known as the hometown of
Shigeru Mizuki, who created the yokai manga GeGeGe no
Kitaro. Tono is the setting of 7ono Monogatari
written by Kunio Yanagita. Yamashiro, meanwhile, is
the birthplace of the Aonaki—jiji (now known as
Konaki-jijii, a yokai with the face of an old man and
the voice of a crying baby).

Here, 1 examine the differences that
Yamashiro has with the other areas, because Yamashiro
seems to display a new, developing type of Yokai
tourism. As such, I will discuss its significance as

a tourism phenomenon in Japan today.

O. Characteristics of the Aa/ heritage areas
Sakaiminato displays typical elements of
contents tourism: a manga creator’s hometown, the
Mizuki Shigeru Museum, and the Mizuki Shigeru Road,
where many yokai gather together, transcending their
various eras and origins, and Shofukuji Temple, where
inspired to create his

Shigeru Mizuki was

yokai sketches. 1In 2013, the Mizuki Shigeru Museum
published educational materials for children to learn
about yokai culture and their own hometown s
attractions (Myoki 2020a: 100).

Tono is famous not only as the setting of
Tono Monogatari, but also for kataribe (storytellers,
both adults and children). The existence and
contribution of Maburitto should also be noted. A
Maburitto is a person who passes on and protects
Tono” s folklore. 1In this sense, Tono’ s contents
tourism is supported by human resources and their
efforts. On the other hand, images of cute Aappa are
also widespread in Tono.
has undergone a

Yamashiro, meanwhile,

unique process of contents tourism. Yamashiro was
identified as the birthplace of the ‘Aonaki-jiji’ as
a result of Kunio Yanagita’s description in his
Yokai-meii (1938), Akira Takeda’ s description inhis
Sanson—goi (1938), and a survey by local historian
Masahiro Takita (1999) ).  In 2008, Shikoku—no-hikyo
Yamashiro Oboke Yokai Mura (Yamashiro Oboke Yokai
Village in Shikoku s Secluded Areas) was established,
publishing VYokai mura densetsu in 2009, Otoroshiya in
2012, and Omoshiro Yamashiro tanuki-banashi in 2017.
These were edited by Shoichi Shimooka, who unearthed
and recorded many pieces of local folklore, as well

as drawing the illustrations himself.
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M. “Community-based” Contents Tourism

1. Outline of my Fieldwork and Viewpoint

I conducted my fieldwork in the three
locations from 2016 to 20192 . These three areas bear
different characteristics (Myoki 2020a). Through my
fieldwork, 1 learned about their historical
backgrounds, regional attractions, such as museums or
events, the effects of manga and anime, and their
popularization and reception. However, my main
concern was how yokai legends have functioned in the
community.

Here, I focus on the case of Yamashiro,
where yokai stories were used to protect children from
steep mountains and darkness, forgive people (by
attributing their mistakes to yokai), and as a way to
stop dwelling on things. As Shimooka notes, yokai
stories are wisdom that serve to maintain the

community (Myoki 2020a: 107). I also examine the

relationship between oral yokai stories and community.

This is one based on the idea of folklore, rather than

the consumption of pop culture images.
2. Results

Yamashiro’ s efforts to memorize its old

legends 1include the yokai matsuri festivals,

children’ s activities relating to these legends

(inventing yokai sweets), mutual communication

through yokai inside and outside the town,

reinforcement of the concept of “Furusato,” and
imaginative and creative activities using yokai
(yokai collection) (Myoki 2020a, 2020b). Although
their

these activities do relate to tourism,

characteristics differ substantially from the

commercialization of yokai contents. Rather, they
emerge from within the town and are therefore rooted
in the community. Their basis is the lessons learned
from yokai stories, which the residents work to
In this sense, we can

The handmade

rediscover and maintain.
observe community-based yokai tourism.
yokai dolls in Yokai-yashiki to Ishi no Hakubutsukan
(Yokai House and Stone Museum) are frightening, but
can be seen as an attempt to express visible forms

based on oral stories.

IV. Significance and Remaining Issues

The case of Yamashiro shows the
inheritance of folklore and the mutual discovery of
the value of residents’ stories. I continue
analyzing this area-specific, community-based yokai
phenomenon from the

tourism as a separate

commercialization of yokai contents.
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Notes

1) Yokai-meii (1938-1939) is a glossary listing 80
kinds of Japanese yokai. Aonaki—jijiis written

in Minkan densyo 3, no.10 (Tokyo: Minkan densho

no Kai). Sanson-goi is in Minkan densys 4, no.?2
(Tokyo: Minkan densho no Kai).

2) Tono (25-26 November 2016, 11-12 and 24 February
2017, 22-23 July 2018, 20 October 2018, and 17
February 2020), Sakaiminato (12-15 October 2017
and 8 July 2018), and Yamashiro (10-11 October
2017, 10-12 November 2017, 4-7 August 2018, 24-25

November 2018, and 16-17 November 2019).
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I. TXRF EWSfE DA 2=r—va YOMWEIR, FA My ZFIHED
BOCE DB ANED DS HAANT A T 2ITE ZERME L & BITHYE SN T LT e 2RV, AR T
WTHE, BOEERE DAY v 712 X 2 Bl CRE DR fEala=r—varoBREBERIICON LT
Wala=sr—varMMibhTind, WhiEalia= K7eootHEE LT, FAIHEOKAMESBELRNSZ
F—arOWEL bVR DT A MY ZDNEIT, & TR END RO RE A & 1T,
KRB Z AR L L CAERS 2B AEDa I =
r—a VERIICR LTINS, O0. FIAFEOHE
ZAVE TIRATME 2 IETR R AR L T2 5 A b AT R B 1 IRAEORMEZ S A ST 2A~OF5EE & 28
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IRy =D& DR E S > TRELT, HAROFH K ] L LTS, BEITZHAANT R bT 2D
FITH A AT RIZEIA LT 0 | 1E5 OEARHE 7218 10 it HThD4~7 A, 10~1 HITFHinD Z L BE0,
BTEALHATH A MY RAZRAT Y, BB a. BE—FEEE| a0BULHEIZY A b 2D
WIS, A MU R THTERH ORE 4 27 & S LTEERTHD L L, PR MY AZREGITE L
D BRI IREIMER BN DD TH D, TLESTTND I ERRETH D, NBEFAS v
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TFBHE T E > TOF A M ADALE ST DAL HEWRHDZ L Z2M0RBEL A MY AZFND,
I, Ny 7 8y I —HEE DT TE EROMifETIx WEHRIEBER O 228 L e 721 T2 BIZRI SR
<, BHEIDR LI LS thiFE L o T28Hi) L v 5 Bilkk LAY D T EICEZ ZENTND,
DIREABUE LTV D, ARTIEF A bAY ZOHT 72 b. BE—EBE| bOBEHEILS A b ADLIIC
& L THIEL TV ARMICEREZH TV, kP UTIRERINICREE &2 L 203, 7 A T A& RS &
EEIIINET, FAMURAOaIa=r—va v MESITTWDL AT a. LA TH D, AT EITEEARIC
DR E LTERIC—IHE, BUEME, BCAMMEICERL ALy T EOFRRTAINTATY Ty 7255 L
iRt E e CE - (#i8,2019) . LinL, ZA R A Z AR LTEY . BOENOBDEEICFE LN T
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Development of Host Consciousness though Co-creation of Sustainable Tourist Experiences in the Case
of Kuromatsunai, Hokkaido

A FE, R B2, XKE =73

FRLFRRF BERRESLFEHR2, RIBASTOFERER

Yoshika Yamamoto*1, Kenichi Mori*2, Sachiko Orui*3

Faculty of International Tourism, Heian Jogakuin (St. Agnes’) University*1%2, Kuromatsunai Bunanomori
Nature School#3

F—TD—F : EHRAREME. MEERTROA D R AR FEEL. #El BAER

Keywords: Sustainability, Local resource management, Host consciousness, Co-creation, Tourism resource

I. FLoIC RBED RADBRLDHOONWEDS < AFEORV] 2

e AP AR AR AR NRT I, ALIR T & BER T O I1ZIE 1 [H] YARNT == L LT20204F4 A X fiAT Sz,

WIALES A AA 2,739 A (2020 4F 4 HRIAE) ORI TH BHIZOVWTERINTWDLEARG# 1 OFEZE - 8
5o FERERIIEEETHY ., VX A T EOME S BHARTIZ. TEARBHRLGEAENL, BOEE
HEATHD, 9 LTEHERRIZEDLE T, BTROK THEEESOL D] BTF—~L LTHY FIFb5nTn5,
B80% ZMHNEDTHY, RARLEMTLHD THAEL m. 7y45—rREHSE

[ROFF 7 NEBOVRLLERSTND, B 1. SAEHE

WHT T, S4B REBLEREL, =avy—U X 20194E9 H5 A ~8 HIZ i S 7z Tl R [E B
LAERD AR5 < 0 2 HET A 72012, BiRRE BYESRER 7 4 — b RHHEIn BT | Tk, KP2~44F
GBI O 1 EERA L& -, &K (2008) T ERBINUE, a7 T Ak, Mo sEic L5
BEAESN B RBANSRORARFERIITOBITH S, . BULHRBRE AT, T2 T, BHEBNE 2
AHCTIL, 2019 48 O JS PR AFBRFEBBOE N (o, BRERT (B WA TR LSRR Ok R REN
M L HABHETEEI O B & LTRIARITO A~ & WTHiR ) DT 21T 5 B TWebT > o — b % Fi
E BT T RBRRBOLIEBI 2L LTE VBT D, £ L. 28& OARNEIL 2187,

ITC, FANThLIWESINE P HIUERO T2 L &b 2. SR

BT R T L% BB LTI & LDBROERET v (1) BEEEERENOHIEBTER

7= FRERRDNOAONIT 5, o, TOENEMH WHERTT > — b Tl ALHEERGRIE, & 51134 %
EFnr S ANENBERT S, UbikboT, HES DT 7T 4 BF A 1BT BHIEE (553 (oW T
DR A b EHEERD 7 7 2T OWTHRE L2, B Roiz, ALEBMICE L TIX, SMERS 2 & D
I. REAEIEORFRUAKRESHEERESE 8K 725164 (RLIRAS 104, /MEs4 . BfiE34, =t =,

AHE (2014) THMIND X O IC, ISV O—B BREA2A, L3 ML, VA BRIRE1A) | R
LLTmay—U XA AZEY A TE 2 BIANETIX1986 AT 255472 2 & D3 2 NTWiginoTe, WHER DT
FIZHIE SN EH S VEE T7F RO E-S D % U — P TIE. WHETOMEE, BULERE. B¥F. 15758
M 2K 2B TAROFLNEYa 2D L5 EOLEERRN R GAFHE) (AT, €oOBH, &
Hi IR L 7o TE Tz, HMRBARNETIE A G AL N DRES . HHE TO—FOFVY, izl U7z BARic
AHERIL, SRIFEROELORABILREL LT TALA DOWTEIZE 2RO Tz, HHERR THEAFTRETH 5 H A
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(TN T ORI & ¥ 2 DB B BERTAR T & % D a5
WCOWTCRLEZLONRE L TH D, TXTOBILAEERIC
BT R E DS ORI 2 ERIDAER & 72572,
# 1 BIBUCIRERICIS T D IR & i 2 B LR

A: B:

ERHFET HRBRET B-A

B (EEEH | 9 @EER
BRIAFEREICY 3.79 (24) 4.18(17) 0.38
ZIEFT HIRER 3.70 (23) 4.14 (14) 0.45
L e AW IEAER A 3.81 (27) 4.27(15) 0.45
L e AW IEAFER B 3.65 (20) 4.42 (21) 0.78
MF T FMIA R 3.82 (28) 3.96 (28) 0.14
5 3.75 4.2 0.44

(2) BHERDIHIZLDBHRES

FHT o — NMIBIT D EEFEEEWhT, 5%
BERMNIZOWTRICRD Z EidRATIN? 1 &0 ) (3%
Mo B Hd ot 217 -7, 0 (2020) TR I
V7 MU =7 T HKH Coder 32 L., MEHZEZRT
L7z, BAE3hZidie 8) . & (B) 7, F'mu T A,
Bl . BN, EE 3) LileoTc CUEHMLEEE
FERLE. 3027, Bedk2r, MBhHEEEIL268, B v FEEUL
125) . F£, FHRT U — MBI D [58IE, BN
DIRNZBENTZEEETWET N2 LWV IERMICHFE
PO ET - 7=, HHEEDO FA3Ax, B (16) |
731 (10) . AN (8) 7o TW5B (CCEHMEF AL,
42, Bedk2s, MAfHEESRIX530, BAp 0 EEEULLTT)
INOORABRBO’ER Yy NT—7 PRI L T A,
7 o — P T, T8DE 25T XToOF
BERDRP > TR TH D DI, FHITBWT
i, TA) & TESR) Z2PbLe LT, MAEKHEELL-
TWBZ ERbhoatz (¥1)
V.AYrzYo—4savr/
SNEOEMRERDOBERO—DIZEZBNDLDN, 71
T AEKBIZERSNZ TSNV T—7 v a v
Thd, THEFOFBIAKEBRIZONT TASICE > T
TR o7 b] TERICE T AT ARIESTZ L
WCOWCTKEEZAWESME» LB REED, ZMENR
HO(FAMOWER) LR AMUBE (RA hOWR) O
F OSSN DONEEI T2, 2OV =7 a vy ik
ST, BMFIXT A MUK RITIN A, R A MUADHE AR
EZDIENTEDLL o Eb s,

M1 ARG o B mRRRIE R Y FU—7 (%)

[{m%)
.- -
B $ =
@
= o 7%
&)
=% \
=F.3 \ A 7 AL
1 W& é
\/
=)
U
& A
<)
ke
§{,\
V. &8hYIc

BUCRBRIHERTICIZ S A b & LTOEMPEN - 125
&S, PHERICITHISICEB TS TA) ICERT5 L9
2720, RANTHLIHIED [AN) ONEEZHEFEL, F
DZIEBNEEBRL TSI EREIBRE-ROT 7
— MEBNSH 6NN/ oTz, £, HIOKRZ F b &
I L & BB KR AT 72 2 & T, Hilkicd 2 B
RBUOCEIR ORI 220G M A2 BT E o hid &2 b o7z
EMBEZOBERYVFAENS LD TWND, ZDOXL
O AR T 0 7T ADERIC L 5T, IR ER
WHTHA S ST A AEED S VR LT —vDF— T — R T
b5 TA) & TAR] PHIBBDCEIROETHLD Z &2
RS L, BRNITORR AR RBIEE B Y O
RO—ERNIZFENTH D,

BE

KRB LT RS > 2 BIRNITN D Z < D
BB OERR. 71 7T ABINE . BRSO H
RFDERRICIR A= L E T,

BEXR

BN (2008)  [HEANS/eDOFHRERFROEE
HR MRS THISR DT 3y — U X 5] it
BB O (2020) THEFTHEDTZODOFHET F A Fo3HT]
WOk T = R

FREBIT (2014) [BDEIC L2 MRS OFAE -4 —7
V7T y 7 A —AOBEIZT T BARRE
L& BARNET (2020) T A& BERDFE D 72 AdyE D
DVNEBL L AEDRY FIU BAANRTIRA FH B A
AR 2020 4 3 A
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B - B - N M A EFaUTa
— K RRELHZNoH5BHT 52 EDEA
Health, Tourism, and Biosecurity:
A study of body-testing for tourists from the viewpoint of body-temperature and medical questionnaire
5% BEx
MHKRERER BAFHRER
Takayoshi ISHINO
Graduate School of Tourism, Rikkyo University
F—U—F  BE. KR, £HEH. E5UT1
Keywords : Health, Body -temperature, Bio-power, Morality
I. FCHIT—T4VEVALDOREEHSST 721 ERMPBRANTH RO KD IRIBFNR D D DHRIZo T,
74 VB - v =T OF M EH(lockdown) 23202043 A TWORIET Db RNESL S| &
ISHPBIFCED | 1THICIEVY Y EEMOEHLE T BUOLEDNHFETHL Z EOEEMIISH, T L
fbE&Nn7e=Ia2=7 %] (Enhanced Community <HfUE I TWA, AFETIE, 20 T8 & k)
Quarantine) 23 BAtA XL, FLO~ =F BLHFAA X Mr < O LA EEROBEEY AR 2 TH00IKRE
Too AFZZEHEBA F IR L, BARH A amiE AL L. ZORmREILT TRz,
DIMEREEIE S D 70 Ehk 2 IRIR A - 7228, L0 b
FRZHOETZOFNIZ D FT CHEME S5 FRMRETH 0. @#BEtFa)Tq
D, AmNmw—ry MRER, SOIKIEFEHLTY BEO TRFT THY KT OS2 ) LI HRmRES
leary FI=7 20ZEATHLHAY OEICHT, FO FEZ D <D0 &V IE, BET D8 ORENHEX TR
HEE L & BRI ORRM A ZZ T D NERH o712, DI, HERINDIRLTHLZEETLTWND, LV
MEMREZANCBATSNLIERE LTI TRVE FRIRICHE S W I IR B D fEfRIT, BENT 5 K &k
RSz, 3558 L) — RN METE %) il YIEZ DD EF 2 ) T 4 ORBIEFEUDNTE T,
R LS OEEZ RS, TREREN DA 2 & Tol 2, BT THEMBRICHA S TE RN —
WRDIEERNE] LAy FI=T AOLBENTIED S TS T 7 4 INEEITEA SR OIE, 20034 DSARSTE
NieZébbole, TOEEHI~AIEZHDTETE ENTHE L ST\ 5, ZEHlTORRERNNE, AEH
HL, BEITES W L, TR THH I &, KEFY P72 — R I[R — DAL ZERE NI B Z BTV D & D
EHRHWNNATSZT TESR->TL D 2 &&lnx, 21 BRI AT IERERIENE S TH O . HFEITEA
DR O IEMEMENE LV O TR0 E ERL THIZY SNTE CKH, 2010) . ZEETORRIREIIEIC X
LT, LELSAHZRDTE LT, STUANAORGEFEZHBIL, WS 2 2 L3, B
FREOBRICHM Lz~ = 7 [FEERZEH TIL, 225980 DN DLz MRS 5 5 A THEHBEZRKBENEK L 2o
ANVBEPSTF =y I AT —IZIeENESETIZ T3,
Al DIRIRARE 2 52 1 72, MR as O B IZ RN ST EL F724 HOCOVID-19% 1 < 2 BEYYERHE TUE, il 2 A
DARIRIZHONWT EEVEF T2 ) TREZITH TV DEHLOOEKEAZFNLEHESSACE=ZY IR
M2 TAKICHDOh, ZHETHERRITAS 2noT7e SNTWD, WS HARITIFET SN T iff@%@*’%ﬁ'ﬂ
ne) L T2 2%, ZoSEREREMESED ERRER OWARERHEENRAM SN D25, £ ZITRH
VBERHoTz, TAVATH->THEL 272200 5 A H SNTWDTAEEN DT ~REFT S B 68 ) Tl
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TAARICAET 22 TON] X8I, FIENE % f3H
FEfi LD EL B OGRS 2 2 & T [EFRRELH
HFzv 7| §HXI95ENTNAS,

BT 25 kE O oRh 2 ity 2 —€ /7 7
@4 &L EADRE D ORFEA IR LB S OITE 2 RET D
Lol oA OBEE L, £ XICAEMT) (Foucault,
2004=2007 ; P88, 2020) DEMREZFHLEE TN D,
Z L CEHEOHETNITEYSED U A 7 2R & i isn &
IRON DL DYFEHEEORIKL LTD 1 F&F
=UF 4] (Keck,2010=2017) 1%, BEE 2 HIH¢~Z
FEE LTRET S, EROSIE THESMGEH O Y%
RRWY IR SN D DIE, —EDFEBEA O RO
R & MR B & T 2884 /E (public health) H&
CBWT, BENE SITHENS U R & ESEED
LEINDEINLTHD, BOLHEFIL, BEHORBENHDOTR
<HEfEERTWb &z b,

M FHRTHZI_ L. FHMWTHDOL

BoHT 5313, HDWIEBEE LA D EYED [1E
OF] EL T END U A IZER LTS, LT
RIRRACHEZ T, BRIOF L2555 CTh D L FFHT
FDOVAY HBEHINERINDIGTHLHDH, [TFEY
ThHY EHK) THHIENZZTEEELL, AR
—ENENT B, BRGNS, EAED
ITREA OTFETIHV BN, ETNZTTiEARL, ¥
O CTIEYUE & IR HFRFBIAA TS [FEO TF(carrier)] &5
Wt A=z b-Er) (Wald, 2008) & LT, 155C
PICFEELNABENTOLHDLDTH D,

Z L CERIRRE 2R L. BE) - BUE T 2 &2
LD EDEHWTT 2RI, P—T7 T 7 4Rl L
W o I AN AR B 720 T SR D AX BHE OB E
AFICBONTH, HEE=Z U 720 Db TEE
SNTVLDTHD, BT DITIRETRITINIE RS
A AN

V. BAELBROBMERA—TEIILORE
BEWERTHLIZ L, HH5NTEHHTHLIZ L %
HORHAIL, 8695/ LA (boaWEIED LT
50 ZERTHMMA, ZhiZESIC T yy) Mot
PN ATE2RHBTHORERTH D, 1208, Zhx i
WA ORI E LT 2720 Tik, RYMEX R O
EFRARDLEEDRANBLBIXEND Z Lichb, T
2, EOXIRFBVELOZERHY 5575 9D,

TITEZRLNDLDIE, BT LE2DSHBAD
BER E TS, BB ORI (5 WIEAIE) ~offiEg -
BIEMEEOMEE LT, T RbbET YT 4 OMEE
LCHRBARETHY 2D L0 HTHD, ©AA, Z
DEITNEFHRUCTHET 2 Z 1%, TOTT L ERE
—IRTHDEMN~ORHMEE S FHT 2 LIT D, il
FA~OEMHEOERE & EAORIN, = L TAEHNORES
KESERWEEBRHELRET 2 Z LIS HOBETH
D08, BUOEE LA D < HRBEREHEM T DIEEIL.
ZOWREMEDHEFIZ SN Db DT Lz K9,

bz 3

1) 2009 4ED A %3 2T HINT A ¥ 7 )V A TLARRIL,
NEC 72 EORMIEHEE odgED b & REEZERLALLNE
ROBIYERRE LTHER L TE R ORH, 2010) .

2) ZTOERT, ESEEOKESSRIT— RT3 T
EHETHD L OICHZ T, [BIROBENHIT K 2 HH )
DI B— I —TEREE L THBERTE AMHEDEH 5,

3) 7w Y(Nudge) & 1E A% DRIROBHZRETHZ &

72 K0 BB TEREIRZ A2 ST D KO,

INRBEFEBOR LOFETH D (EF, 2019) .

BEXH

Foucault, M. (2004)Securité, Territoire, Population: cours au
Collége de France (1977-1978), Gallimard: Le Seuil.[/
FMER (2007) [Z4 - @t Al——=a b=
=+ K- 7T A#F 1977-1978 4EFE]  HiEEERE

Keck, F. (2010). Un monde grippé, Paris: Flammarion. [/M&
AR (2017) TR R —— R0 7 X 7 134056 2 ]
AKFHE]

PEIERE (2020)
AR 47(7)

KHZH 00100 RN —EZ T 7412k D 0T Iy It
FFFIORIT)  INEC H) 63(3):56-59 (Bef&HIE A 2020
A5 A 13 H, https/jpnnec.com/techrep/joumal/g10/m03/pdf/100
312.pdf)

EFEAR 019)
—REA~DZ— FET ~DIE |
47(12):161-168

Wald, P. (2008). Contagious: Cultures, Carriers, and The

(7 —a—ZBT DIRYYE & 24 3R

N - ~ AT BE—T gy F oY
[ 8L B4R

Outbreak Narrative, Durham: Duke Uninversity Press
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HMEgORF L TMEGEETOMRDLY EEOMEE
— IR A RS L MEXAOBRAN S DER

Role of the Axis and Core and the Sustainable Value of “Liveliness in Post town”:

Form the Regional Resource Integration and the Value Co-creation Perspective

FE Hi£F
RRERIL KM IRE R
Makiko ASO

Faculty of Urban Environmental Sciences, Tokyo Metropolitan University

F—TJ—F  BRHE. MELR. BFHEE. BHL, F5IKY

Keywords : Regional resource integration, Value co-creation, Post town

I. [XLC®IC

AWFFEE, % 30 12 K SIEE A kL LT 5 5|
HERLIDELSLY (B, £65K0) OFakx%
A, =R« v—FT 4 VT OBLED LEREER
fEHA T e —F LEHETHHDTH S,

EH 3V OIEANREZIIT, TR THE 3 HIZIAKE
WEELEH O D s & 220 | THEE &
ERUESHS VEIEE (k. FHEE) ] (2O 5T
WL ZENG, AFEEZHAMS ZETHRYILHEWD |
TEEEROH L ORFIZREFT D, Znbix b LITFE
B OFME DL LT & 7B 2 Bimi i) &
FBEL, MESETOIRDWV EECHEAT L2 LT, £5
3 Y OAEAE R DIEIE DB &7 5,

I. HIE77IR—FLLTORA

MR PE I, TR BRIC L D08 D 2k b
. #HioEEAZER L, BIFFCEEVERED, 29
U722 &2 Licikamid, MR o Rl n T
IRAY | IEBEVERRICER U, IS ERO&EI 2383 L <
mtbhd, £o, TOHIPHIZ, Y—E X - v—7TF 4
VT DB SN T 0 AR OBER N e B % A
METT 2 F TITEE > TV,

P—ERFEIE, V- REHOT mE ADHRTH
D, BORMEICRS T, BboI_XToSmMEN &
BOAR] L0, B2 AELHT I & 2@&EmT 5,
BRI BT 72T TR < REWER TR,
HER, A¥NE NSRRI OBEMELEL T 5,

AHFFEIZRBWNT Y, Z D5 EF D Service-Dominant

Logic (LM%, S-Dmvy ) ZEMA L., Hmi oo
w2, SDrYy 7 Tk, fifEkAlZi#ERmL, V—Ev X
TR OB A L o> THAEMEH L, MEAAIH S
nTn< & EET S (Lusch&Vargo, 2011:2014) , Penr-
ose (1959) WAEFE T 1 & AZBWTOEFROTAIZIL., £
ORMEEATREICT DDV —EATH D LR L oI,
FBETY LFTAHTSH, [TE8EZE L TEREMEAGD
HOUNENRS D LHFTE S, LoT, AFEIXZ S L
EBENLT T a—FT 5,
I RN EEHEH

ARWFFE ORI G, IBHMERE ) E 0dLq) fE = U 78
LU RIMES Y 7 AHATH 5, BUED RIRATTL,
JNERDSHEHIRB LOEWH TIRE TR &3 2,

ZOHTV X, BRWEERWVICHE Uiz, H22 5 O
JERSLHA, pAEIERE (PEE) 2L T,
V. FEERNEBADELIKY

1. F5 T YDOEBRBEDOXARY & b ERHE
HEETIE, FH3KVOHWPIRENTNS, £OD
AT, TEREEAERTCEZ o] Bnnd b
EEFTDH T EERFEV, (P ZAnbDEEBES3 DD
B, R L2 %8Ex5]) 2L %28BF5, #2L
T, MEERHEGITAZETRICTESLZES, Ih
EGHIC LI, Tbh A LIFEDITIERIE 2L,
TR, A LEHEEET AT E DRk A2 R T,
ZOERIX, B ESTFORT DO, BRI LIEZ &k
KL TWSBRERH DL EarT, LoT, FEEL,
B EHRILEZD (B #BESTHREG L. A0
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HCHAMER L, &R TH 50 MikshsZ &
MEETHD L E2EHODDEHREL LTRLTWVD,

2. RNBEBOELIYDOEHERZDRE
(1) ®mn&El

ZDOEITELOEREY B5F o TSI, HgA G
SN2 T iE7e 67, Huk o Kbt o FilsRIE, Ik
bWa b b HIREIR TH D, BIFE 6 AICIHM ) 1E
T ) 7 IR OB R TS, IREEIET ) 7 08
JIHE T OIE R EROWRE D 121X, £ < OMIRFERNRS
ML #hELZAH <, #illkd A2 12 & - T D 2570 |
B R Z LI BB A D VO FENTB WX, FE &
v s K<, HEFECHEH I EEREDH
it & ZEZ RS TW5, Mo diEE - HEO%
WO, 7RI BOBEBETHY, EH3< Y Ok
EEMBIZREN T, ¥ 7Hhe 3 aoREThd LRL
oo FTITE, FNENO@EY BN NEHLES ZEDHE
FEE AL YT OREBOFEEITRL, FnEHS
KOVDLEDDOFEMATEHDLZEEZHLNZLTND,

PEDXSIcEHI< 0 IE, HlERTH L4480 Off
BT EZLOOEREDLY bV, [RbWv) ZAIHT 5
fE OB S Z LR L. S0)IHE - BHEIT O £ H5< 0 IBK
~NEDRIFTVS,

(2) FBIGETE LTORDES

MEDWV] X, ALY &S Z LTRSS Z
& ORI, BT DIER 2RV KD Z & THERICT 5,
WE, FHTE, koL 72T TR, HLLZoF
BHIZE AL PITER D R & UTHRE LT, 72,
BERELOHRL - DT, K2 2 HBE L
e ANZIE, EFLOREEPCREIEDOY— 2 & bR L.,
FEOHMRIRDV, HUlIIBT T o7z,

BUEIL, SEER2VFIZ S R b Z 5 1E 23 i) A
DICBHEL, 5, SHAEABDEE S ENE L bzt
DOHIEA~OFFF L, ZHEMEICE T, FE, BAET
ZHBE Lo LERARRAZRRM L. ELIMTRA N E
P95 b OIE, IHEVEER O E 203 & ORIk I &
LTWBHZENnD, BEEOH L AMEIESCIRE)S 2B
T 5, Eiz, FHEITITMEOFEN L, B E bR
Lo lflEEE LT, #HoF|ZIENT,

L7zRoT, fRAIE, oV —EXEHIICKF LT
ELTH, HIDOMEESCHREIED T — X ITHEW, *
7o, HUKICH D FHAAM A R L 7o a12iE, UG TR
WL 2B —E2ORMEE 5 1T 5, Thb b A,
TE AT « S )1 5 ~DRFhIE, £ DR DI — A2 L,

fth ¢, BT HUOIT ORFEE L, KA —E 2T
L TRl EESZ L, EHEET 5, 20X 5 ITEIE,
RN Z BEONAT B DARE], RAIEE IR A & A& AT 2 il
DEENC LT, EHOEEL, Thbb, £HEkRD
52 ENFRERIFER AT (K1),

S-DuTYy 7 THET D L RAN b ORI A L
STEERT, ODEDARETHHIED (Huizinga, 1938 &
&R, 1973, p17) FLTr & W oT2fE)) (sl - A% 1) &
TSR]« S IE IIEVARORNE & Dl & AH OB E IR
DS e AF L) 2L - T, HAIERS L, HA
DRV OAGEZ £ H T Z LRI D,

bR S —

@&y > [[SE[YIIE - b= =iV g
(e @ = D
e PRSP o ~X
] Gz — \
i my - SIS

fﬁ (-~ﬂ> A
- é — i AR

-
=%

Hl RIEAIOES <Y OME
V. &bVl
AFeix, BB EEL E B3 < 0 FHEE & A fif
KZETELI Y DOFMREI Y KD | HIFHEIZL -
THHREIR TH D50 & RbW fiifli e L THE-SIT
5Z2&T, 55K DA LIRS 30 bik
EKOMOEFNZHIR Uiz, £ IEEL &V D BAEIS TR
b EEEZ RS T2 2 & T, filie ZokENC &
DAMEIER D FEER 2 A L. £H 5D DRt 4
HRLUCETHAZRTIENTERL, LrLERD,
INLEEESELIERIZONTUIfMND Z R TE R
molz, ABROBEIZ LIz,
b2
1) EzZmEa TEAMR  HigdRE) FKR% A 2020
46 H 23 H https://www. mlit. go. jp/kokudoseisak
u/chisei/kokudoseisaku_chisei_tk_000061. html
BEXR
Johan Huizinga (1938)Homo Ludens, Random House [ 515
HIRFRA973)  [AHRFE « =T A ] PAIH]
Lusch, R. F., &Vargo, S. L. (2014) Service—-Dominant Logic,

Cambrige UniversityPress.
Penrose, E. T(1959) The Theory of the Growth of the

Firm, Basil Blackwell and Mott, London.
Vargo, S, L. &Lusch, R. F. (2004) ” Evolving to a new
dominant logic for marketing” . Journal of

marketing, Vol. 68 No. 1, pp. 1-17.
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gXIZHBTS “Do It Yourself”
— R EERBA DS HTIZ M 1 =1 PR E
“Do It Yourself” as an Important Aspect of Tourism:
A Sociological Evaluation for Analysis of Late Modern Tourism
hiE &
MBEKRFRER BAEHRR
Nagisa NAKAUE
Graduate School of Tourism, Rikkyo University
F—TJ—F : BEEK, BREE. BAE. XTA—T X “Dolt Yourself”
Keywords: Late Modern, Reflexivility, Individualization, Performance, “Do It Yourself”
I. BEORE ERUDL] Z2EET L L RMEEORCER (LA,
BRZAE 20T Licbid, 78— Ry TR 72 T8 2017:121) ) — MEAWEC) 2RO TWD Lk~
el BATODIES D Hye AREO BT, BYNENA L FFT UEoZ &b, WEIHERTIEH 508, BHER
NDBAFAZITBNT, D LEbRBLICRO TV D BN TR —HFRY THRUIMA 228D 208 L CL TR AR L A
fMifEEBLET 52 Lich D, Ch7zl) EWOEANRACEZEEL TS LN IR
BHLEEARG & ITBR S 2 BIREOE E D 2R L MELTDHZENTED, TRTHE, Z0XH7% THEE
LIcEX =T L DRFERCES =7 4 ORIE L LTHRZ HIH %:;k&bééﬁu‘n TED LS fotﬁﬂﬁ?ﬁ)ébé@t
SR TH D, Uy 713 MEAME) L HlEaz s b DD ARETITHEE S 2018 45 7 A~2020 455 AL T
WTRILERERZ@m T, £ LTA (2015) 320 Tole, Yary o2 OFRER~OMEEZ TR
WEaa B L, CNETOEELINTT A 7 a—AN iz, FERORMWIZEZ D7D DR atEr Lzuy,
m%L@AM@ AEHETIE, ACEIFBEADEET
Akt 2RRAEBLN, BODTAT VT AT A% II. “Do It Yourself” Off, Yar Y r¥vyw
ﬁ’ﬁ’%@ WLURGI LB T2 Lamnbnd korichkden 1. —RHRBENZL > ToL b A
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